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PREFACE

The Study guide is intended for the study of professionally-oriented
English by students of the first and second courses of universities,
specialty 42.03.01 "Advertising and Public Relations", the third and
the fourth courses of colleges, specialty 42.02.01 "Advertising”. It is aimed
at the implementation of the Federal State Educational Standards of
Higher Professional Education and Secondary Vocational Education of
the fourth generation, the formation and improvement of
general cultural competences, as well as language and communication
skills at a level that allows zhe use of English in professional activities.
Personal and meta-subject results are as important as the results of
studying the subject.

The tasks of the book also include the development of oral and
written skills, lexical and grammatical skills in the field of advertising in
English, the development of students' independent work skills. Practice is
provided by communicative exercises. Consecutive systematic study of
professionally-oriented English in the field of advertising determines its
further use by students for academic purposes and in professional
activities.

The first part of the study guide presents materials for the study of
professionally-oriented English based on the topic "Types of
Advertising", which include print, marketing, public, outdoor,
broadcast advertising, product placement and covert advertising. Each
lesson contains practical materials, practical work and control tasks.

In the second part of the study guide we study the methods and
stages of developing advertising strategies and such advertising strategies
as glittering generalities, transfer, testimonials and appeals. The final tasks
for the semesters are presented by the project work.

The reference materials of the study guide include a Concise
English-Russian Dictionary of Business English and a Concise English-
Russian Dictionary of Advertising Terms. All verb forms and degrees of
comparison of adjectives and adverbs are written out in dictionaries.



ITPEANNCAOBHE

VaebHoe rocobue IIPEAHA3HAYECHO AASL H3yICHUA
1IpO(HECCHOHAABHO-OPUEHTUPOBAHHOIO AHIAHMHCKOIO A3BIKA CTYACHTAMH
IIEPBOIO M BTOPOIO KypCOB By30B, crermarbHOCTh 42.03.01 «Pexaama u
CBA3U C OOIIECTBEHHOCTBIOY, TPETBErO U YETBEPTOIO KYPCOB KOAACAKEH,
coenmasnbaocth  42.02.01  «Pexaaman. Ilocobme mampaBacHO  Ha
BeIIOAHeHHE — PeAepasbHEIX  OOPA30BATEABHBIX  IOCYAAPCTBEHHBIX
CTAHAAPTOB BBICIIIETO U CPEAHETO IPO(ECCHOHAABHOIO OOpa30BaHHA
YETBEPTOrO  IOKOACHHA, (POPMHUPOBAHHE U COBEPIICHCTBOBAHHE
OOIIEKYABTYPHBIX KOMIICTEHITHIH, 2 TAKXKe ASBIKOBOM M KOMMYHUKATUBHON
KOMIETEHIIMM HAa  YPOBHE, KOTOPBIH ITO3BOASIET  HCIOAB3OBAHHE
AHTAHICKOTO A3BIKA B IPO(PECCHOHAABHOH AEATEABHOCTU. AMYHOCTHEIE U
METAIIPEAMETHEIE PE3YABTATEl OOYIEHHUA TAKKE BAKHBI, KAK U PE3YABTATHI
H3y<CHUSA IIPEAMETA.

3aaauu mocoOus BKAIOYAOT B ceOA (POPMUPOBAHHUE HABBIKOB
VCTHOM M IIHCHMEHHOH PEeYH, ACKCHYECKUX U IPAMMATHYCCKIX HABBIKOB B
OOAACTH PEKAAMBI Ha aHTAHMHCKOM fA3BIKE, (POPMUPOBAHHE HABHIKOB
CAMOCTOATEABHOM  pabOTBI  CTyAeHTOB.  Ilpakrmueckas  orpaborka
MaTepHaAa obecrregeHa KOMMYHHUKATHBHBIMHI VIIPAKHEHUAMU.
ITocaeaoBareapHOE CHCTEMHOE H3yJIeHUe 11podeCCHOHAABHO-
OPHUEHTUPOBAHHOIO AHTAHHCKOIO A3BIKA B chepe PeKAAMBI OOYCAOBAUBACT
€ro AaApHEHINIEE HCIIOAB3OBAHHME B AKAAEMHUYECKHX IIEAAX H B
IpoHeCCHOHAABHON ACATEABHOCTH.

B mepBoii gactu 11ocobus IIPeACTABACHBI MATEPHAABL AASl H3YUCHHA
1IpOdECCHOHAABHO-OPHUEHTHPOBAHHOIO ~ AHIAHIICKOIO fA3BIKA HA OCHOBE
TeMbl «BHABI peKAAME», KOTOPBIE BKAIOYAIOT B ceDA  IIEYATHYIO,
MApPKCTHHIOBYIO,  OOIIECTBCHHYIO,  HAPYXKHYIO, IITHPOKO(OPMATHYIO
peKAaMy, PEKAAMY PasMEINEHHUA IPOAYKTA H CKPBITYIO perAamy. Kamkabril
YPOK COAEPKUT IPAKTUYIECKHE MATEPHUAABI, IIPAKTHYECKHE pPabOTBl U
KOHTPOABHEBIE 3aAQHHA.

Bo Bropoii wacrtm 1mocobus H3y4aroTCs CIOCOOBI M 3TAIIBI
Pa3spabOTKU PEKAAMHBIX CTPATErHH, M TAKHE PEKAAMHBIE CTPATEIHH KaK
OAncraromme OOIIHOCTH,  IIEPEKAIOYEHHE  BHUMAHHUA,  OT3BIBBIL,
npuseBbl.  VITOTOBBIE 33AQHHA K CEMECTPAM IIPEACTABACHBI IIPOEKTHOI
paboTol.

K copaBovsbIM MaTepHaaM IIOCOOUA OTHOCATCA KPATKUH aHIAO-
PYCCKHI CAOBaph A€AOBOIO AaHTAMICKOTO A3BIKA M KPATKUI aHTAO-PYCCKHI
CAOBapb PEKAAMHBIX TEPMHHOB. B CAOBapsX BBIIMCAHBI BCE IAATOABHBIC
OPMEL U CTEIIEHH CPABHEHHA IPUAArATEABHBIX M HAPEUNI.



Part I. Types of Advertising

UNIT 1
Importance of Advertising

Vocabulary

Introductory Terms for Advertising

Task 1. Listen fo the words, read and learn then.

advertising, # pekaama

Advertising as a form of communication is used to persuade an
audience to take some action. The audience of advertising can include
listeners, readers or viewers.

advertiser, 7 1 pexaamoaareAs 2 rasera ¢ OObABACHUAMI

Advertiser is the manufacturer, product and service supplier or
retailer. Advertisers use all kinds of mass media.

advertise (advertised, advertised, advertising), advertises, v
PEKAAMHEPOBATE

To advertise means to present product or service to audience. Any
business advertises its products and services.

advertisement =advert.=ad, » pexaamuooe oObaBAcHUE; plural ad-
vertisements =adverts. =ads, 7 pexaaMHbIC OOBABACHUSA

Advertisement is one of the ways of advertising the product or
service. Currently there’s a tendency to display the advertisements on the
Internet.

Reading

Importance of Advertising

Task 2. Learn the words before reading the text.

consumer, 7 IIOTPEOHTEAD

exposure, 7 1 sxcmosunus 2 Bo3AeficTBHE

implementation, 7 BHEApEHIE

means of persuasion cpeacTBa yOeKACHUA

provide (provided, provided, providing), provides, » obecreun-
BAThH

select (selected, selected, selecting), selects, » oTOnpars

Task 3. Guess the meaning of the words: business, individunal, information,
public, organization,  stimulate.

Task 4. Match the meaning of English and Russian words.

English words: goods, demand, retailer, service.

Russian words: posnuunesii mopeosey, cnpoc, mosape, yeayea.



Task 5. Answer the question ‘Why is advertising so important?’ after reading

the text. -
Importance of Advertising

Advertising is an inseperable part of business and public organizations.

It is aimed at implementation of their purposes. Advertising is realised through
distribution of information. Advertising provides an  exposure of goods
and services to selected consumers, and this information is usually paid by
individuals ot organizations. It also attracts retailers.

Why is advertising so important? This is because it stimulates demand
for products and services. The potential customer reads, hears or watches
advertisements and buys the advertised product. Advertising is a strong
means of persuasion. It is both an industry and an art.

Talk

Effectiveness of Advertising

Task 6. Read the talk of Michael and Mary about the effectiveness of
adyertising and dramatise it.

Characters: Michael and his fellow mate David. Both are
students currently studying advertising.

Effectiveness of Advertising

—Hello, Michael, how are you?

—I'm well, thank you, and you?

—Great. I'm going to become a specialist in advertising.

—Why?

—1t’s so important and can be effective.

—What do you mean?

—Effective advertising contains specific information about goods
and their use, shows benefits to consumers, catches their attention.

—Yes, it does, and the original message is also important as well as
placing advertisements in the media of high reputation.

— Quite right.

—Good luck. See you soon.

—Goodbye.

Writing

How to Make Advertising Effective

Task 7. Write a dialogue abont the effectiveness of advertising (10-12 replicas
and responds.



UNIT 2
Types of Advertising. Introduction.
Print and Marketing Advertising

Vocabulary

Specific Words for Print and Marketing Advertising

Task 1. Learn the words about print and marketing advertising.

advertorial, #» pexAaMa B raseTe HAHU KYPHAAE, COACPIKAIIIAL
HH(MOPMALIHIO O IIPOAYKTE B CTHAE PEAAKIIHOHHOMN KYPHAAUCTCKOH CTATHU

Advertorial is a special advertisement. Advertorial is an advertisement
that provides information as in editorial articles.

banner, 7 6aHHEp - 3aTOAOBOK HAU PEKAAMA, ITOABAAIOIIAACA Ha BeO-
crparuiie B popMe CTOADIIA MAU PAMKH

A banner is an advertisement on a web page. A banner can also be
a heading on a web page.

flyer, # 1 aucroBka 2 cpaaiiep

Flyer is a small advertisement on one side of paper. Flyers advertise
products and events.

Task 2. Find the meaning of special words in the field of mass media, print
adpertising in the dictionary. Choose printed or e-dictionary: brochure, journal,
magazine, Nnewspaper.

Task 3. Learn the words before reading the text.

assume (assumed, assumed, assuming), assumes, 7 IPEAIIOAATATH

cave paintings HaCKaAbHBIEC PUCYHKU
choice, selection 7 Beioop

evolve (evolved, evolved, evolving), evolves, » 1 passuBarscs
2 5BOAIOITHOHHIPOBATH
papyrus sheets AucTbs marmpyca
Task 4. Guess the meaning of words related to computer English: chat, forum,
video, website.
Reading
Print and Marketing Advertising
Task 5. Answer the questions after reading the texct "Print and Marketing
Adpertising”.
1. What does print advertising include?
2. What is marketing advertising?
Print and Marketing Advertising
Advertising has become a form of communication with numerous ways
for a business to convey a message to a consumer. We can assume that the
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cave paintings or papyrus sheets were the first forms of advertising.

Advertisers currently have a wide selection. There are the Internet sites,
chats, forums, commercials, banners, videos. Print advertising includes everything

that is printed on paper: newspapers, magazines and journals, brochures, flyers.
Marketing advertising has become important over the past twenty years.

It was developed based on creative ideas and innovations. This is an interactive

form of advertising that attracts consumers to patticipate in promotional

events, taking into account time and place.
Talk
Branded Chat Rooms
Task 6. Read and dramatise the dialogue.
Characters:

Richard Green, who graduated as an advertising specialist two
years earlier

John White, advertising specialist
Michael, a student who is currently studying advertising
Branded Chat Rooms
— Allow me to introduce my colleague, John White.
— Nice to meet you, Michael.
— Nice to meet you too. Could you, please, tell me about the use
branded chat rooms in advertising?
—Oh, they are very useful, because you can discuss various
business problems in all areas, including advertising at different levels.
— Including the level of top executives?
— Them too. I would advise you to watch these discussions, then
select some of them and become one of the participants in the chat.
—Thank you.
Task 7. Make up a dialogne on the topic under discussion.
Writing
Preference of Print Advertising
Task 8. Write about what type of print advertisements you prefer and why.

11



UNIT 3
Public Service and Media Advertising

Vocabulary
Specific Words for Types of Public Service and Media Advertising

Task 1. Explore definitions related to types of public service and media advertising.

broadcast advertising rmpoxoBerareApHas peKkAaMa

The commercials are a necessary part of broadcast advertising.

Broadcast advertising is aimed at wide audience.

covert advertising ckpbrTasg pexkaama

Covert advertising is just mentioning of goods or products in the
film.

media advertising pexaama B CPEACTBAX MACCOBOH HMH(OPMALIHH
(CMI)

Advertising in the media has a wide target audience. The basis of
media advertising is print advertising, radio, television and the Internet.

mobile advertising MobuAbHAA pexAama

Mobile applications allow the use of mobile advertising. Mobile
advertising can be applied to millions of mobile users.

online advertising onAaiin (MHTEpHET) peKAaMa

Availability is a benefit of online advertising. Another benefit of
online advertising is immediate placement of advertisements.

outdoor advertising mHapyxHas pexrama

The advantage of outdoor adverting is its visibility. Another advantage
of outdoor advertising is its large size.

product placement advertising pexaama pasMeIrieHus IIPOAYKTA

Product placement advertising can be realised in the form of hidden
display of goods and products in films.

public service advertising oOriecTBeHHAs PEKAAMA

Public service advertising is aimed at issues of public service interest.
Public service advertising touches such spheres as religion, politics, health,
safety.

Reading

Public Service and Media Advertising

Task 2. Read the text and find definitions of broadcast, ontdoor, product
placement, covert advertising, public service, mobile and online advertising.

12



Public Service and Media Advertising
One of the most widely used types of advertising is broadcast adpertising,

i. e., both television and radio. Outdoor advertising is referred to as out-of-home
advertising. It is usually placed outside. Public service adpertising is aimed
more at information and education of customers than at selling products
or services. Product placement advertising can be hidden inside films or shows.
Covert advertising is just mentioning of products or setvices. It is advertising
of goods and services. The use of mobile adpertising means connecting portable
electronic devices to the Internet with the involvement of social networks.
Online advertising is an important part of the Internet. It can be placed on any
site.

Task 3. Say what types of advertising youn prefer and why. Motivate your

choice.

Talk

Online Advertising

Task 4. Complete the dialogne with words and phrases below and dramatise it:
advertising, online advertising, website.

Characters: Ms. Smith, Advertising Lecturer

Michael, a student who is currently studying advertising

Online Advertising

— Good morning, Ms. Smith. Could I ask you a question, please?

— Yes, please. What is it about?

— It’s about ....

— O, it is one of the most important types of .... Do you use it
now?

— Not yet.

— What a pity. Using online advertising, you will always be up to
date with the latest business offers.

— Where can I find it?

— It can be found on almost any .... Try some of them. If you need
my help, please tell me.

— Thank you very much, Ms. Smith.

— Don’t mention it.

Writing

Preferable Type of Advertising

Task 5. Find information in books or on the Internet and write a paragraph
or two about any type of advertising.

13



UNIT 4
Broadcast Advertising and Radio Commercials

Vocabulary

Specific Words for Broadcast Advertising

Task 1. Learn the words realted to broadcast advertising.

airing, 7 BBIXOA B achup

Airing of programs is realised on the condition of their crediting.
We estimate the importance of airing the programs on radio.

audience, 7 ayantopus

The audience is examined before the broadcast. The audience is
explored by mass marketing experts.

be aired Osr1s B acpupe

The commercials are aired every day. My favourite commercial is
aired in the morning.

channel, 7 kamaa

TV offers a great variety of channels. Everyone has his or her
favourite channels.

commercial, 7 peKAAMHBII POAHK

Commercials combine both sound and video. Commercials are an
effective type of broadcasting.

persuasion, 7 yoe:xacHIE

Advertising uses different types of persuasion. It explores which
types of persuasion are most effective.

prime time AydIriee Bpems HAH IIpaiiM-TaiM

Prime time is the broadcasting time, when the number of listeners or
viewers is the highest. Prime time is more expensive.

Task 2. Compare the equivalents of English and Russian words in business.

Benefit, choice, cost, expensive, global scale, goods and services, market,
mass marketing, persuasion, promotion.

Beibop, svi200a, enobansmsiii macutmab, dopozocmomyutl, Maccossiil MapKenuie,

1pO08UINCEHIE, PLIHOK, CHIOUMOCHIL, 7I08aDPbL 1 YeaY2l, Yoexerule.

Reading

Broadcast Advertising and Radio Commercials

Task 3. Learn specific words before reading the text about broadeast
adpertising,

available, 2 cocTyrHBI

depend (depended, depended, depending), depends, » 1 3aBu-
ceTb 2 moAaraTbes 3 paccuuTeBath; depend on 3aBuceTs OT
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frequency, 7 gactora

include (included, included, including), includes, » BkAarouaTs B
cebs

refer (referred, referred, referring), refers, » 1 oGparaTscs
2 CCBIAATBCA 3 OTHOCHTHCSA

take into consideration npHHIMATS BO BHUMAHIC

wide (wider, the widest),  rmupoxnii

Task 4. Read the text abont broadcast advertising and find the conditions of
successful radio, TV and Internet adyertising.

Broadcast Advertising and Radio Commercials

Broadcast advertising is the most popular type of advertising today.
Why is it so? It includes radio, TV and the Internet advertising. That's
why it can be addressed to a wider audience and refers to mass marketing,
because it can be accessible to the audience on a global scale. The role of
broadcast advertising is promotion of goods and setvices and persuasion
of wide audience in their benefits. The cost of broadcast advertising
depends on the time when the commercial is aired. Of course, prime
time will be more expensive. For success of radio commercial both the
frequency of its airing and the type of audience are important. The type of
audience listening to certain channels should have been studied in advance.
The choice of voice should also be taken into account depending on the
type of audience and the commercial.

Talk

Discussion of Radio Commercials in Broadcast Advertising

Task 5. Complete the dialogue with words and expressions below and dramatise it

Broadcast advertising, commercials, marketing consultant,
persuasive

Characters: Michael and his fellow mate William.
Both are students currently studying advertising.

estimate (estimated, estimated, estimating), estimates, »

OILICHUTD

deep (deeper, deepest), « raAyboKmit

mild (milder, mildest), 2 markuit

particular, 2 1 xoHkperHBIT 2 0cOOBIH 3 cuenudugecKkuii

voice, 7 TOAOC
Discussion of Radio Commercials in Broadcast Advertising

—Hello, Michael. How are you?

15



— I'm well, thank you. I've recently been interested in ....

— What kind of commercials?

—In fact, I'm interested in radio ... and I'm going to make a project on them.
— Any particular commercial?

— Yes, advertising of medicines for people with joint problems. I conducted a
study and found it more interesting for this category of listeners.

— And what voice did you choose?

— Deep, mild and ....
— I am sure that I shall listen to your commercial. Did you involve ...
to estimate the benefits?

—Yes, the result is quite positive.
—Good luck.
—Thank you. Goodbye.

Writing

Radio Commercials

Task 6. Write an informative essay about commercials within the framework of an
adpertising broadeast (§0-100 words).

16



UNIT 5
Television and Online Advertising

Vocabulary

Specific Words for Television and Online Advertising

Task 1. Learn words for television and online advertising.

spot, 77 MeCcTO

The spot of advertising is determined by the amount of money paid.
In prime time the spots in commercials are more expensive.

television (TV) advertising TeAeBU3HOHHAS peKAama

Television advertising is a part of broadcast advertising. It is one of
the most popular types of advertising.

Reading

Television and Online Advertising

Task 2. Learn the words and expressions before reading the texct. Find them in
the sentences of the text.

hire specialists HaHATH CIIEIIHAAHCTOB

in the field of marketing B o6aacTu MapkeTnHra

make an impact okasate BAUSHHE

make a specific budget cocraBuTh KOHKPETHBII OFOAKET

serve the interests cayxuTe HHTEpECaM

Task 3. Read the text and answer the questions.

1. Whose interests does TV advertising serve?

2. What makes a strong impact on audience?

3. The spots in TV commercials are also usually paid, aren’t they?

4. How long do TV commercials last?

5. What kind of budget do companies make for radio and TV
commercials?

6. What specialists do they hire to estimate the future income from
money investment to broadcast advertising?

7. What is the purpose of the Internet advertising?

8. What does the Internet advertising include?

Television and Online Advertising

Another type of broadcast advertising, television (TV) advertising is
supposed to serve the interests of larger companies. Combination of video
and sound makes a strong impact on audience. Both sound and video must
be on a high level. Motreover, everything that is advertised must be true.
The spots in TV commercials are also usually paid and last from thirty
to sixty seconds. In fact, advertising on radio and television has become
so important that companies allocate a certain budget for them and hire

17



marketing specialists who can estimate the future return on investment for
broadcast advertising.

The Internet advertising, also called online advertising, serves the interests
of businesses to make the sale of their products more successful. It includes
banners, media, and social media advertising available to customers. No modern

advertising campaign can do without broadcast advertising.

Talk
Discussion of the Report on Television and Online Advertising

Task 4. Complete the dialogue with the phrases below and dramatise it.
Budget calculations, online advertising, serve the interests

Characters: Mr. Smith, Advertising Lecturer

Michael, a student who is currently studying advertising
Discussion of the Report on Television and Online Advertising
—Good morning, Mr. Brown. May I submit the report about television
and ...?

— Yes, Michael, you may.
— Shall I make the analysis how TV and online advertising ... of larger
companies, business to make the sale of products more successful?
— It’s essential in your future research.
— Could I also include ...? Right. And do not forget, please, to
include an assessment of marketing professionals.
—Thank you for the advice, Mr. Brown.
—Submit your report in two weeks, please.
— All right, sit. Goodbye.
—Goodbye, Michael.
Writing
Report about TV and Online Advertising
Task 5. Find information about TV and online advertising and present it in
class. Lllustrate the material with examples.

18



UNIT 6
Outdoor Advertising

Vocabulary
Specific Words for Outdoor Advertising
Task 1. Learn words related to outdoor advertising.

Outdoor advertising or out-of-home advertising napy:xuas pekaama

Outdoor advertising is the medium of the mass market. Outdoor

advertising can be addressed to thousands of people.
billboard, 7 pexaaMHBIH T

The ideal message on the billboard should contain no more than six

words. The rating of the billboard is determined by the number of daily
views.

points of sales indicators HHAUKaTOPBI TOYCK IIPOARIK

Points of sales indicators show the place where goods or services
are sold. Points of sales indicators include direction, distance to the point
of sale and indicate the name of the product or service.

street furniture yarranas meOeAb

Street furniture includes bollards, benches, litter bins. It also
includes phone boxes, street lamps, signs of street names.

transit advertising TpaHsuTHaA peKAaMA

Transit advertising is located at stations, terminals, stops, waiting
rooms. It is also located both inside and outside vehicles.

Reading

Outdoor Advertising

Task 2. Study the words before reading the text. Find the sentences with these
words in the text and read them aloud.

fast (faster, fastest), a OercTpbIit

media for the mass market CMI Aaf MaCCOBOTO pHIHKA

efficient, 2 1 sacbpexTuBHBIT 2 TPOAYKTUBHBINA 3 AENCTBEHHBIN

conversation, # pasroBop
share (shared, shared, sharing), shares, » 1 AeauTbcs 2 pazaeadTs
3 y4acTBOBATH

sharing, 7 1 oOmen 2 pasaesenne

successful, # ycrrerraerii

view, 7 1 BuA 2 MHeHHE 3 TOYKA 3peHUA

visual, 2 1 Bu3yaAbHEI 2 3pUTEABHBIH 3 HATASAHBIN
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avoid (avoided, avoided, avoiding), avoids, » 1 uzbexars 2 usberars

Task 3. Read paragraph one and a) name the types of outdoor advertising b)
answer the question if outdoor advertising is cheap or expensive and why.
Task 4. Find the conditions of successful ontdoor advertising in paragraph two.
Outdoor Advertising
Outdoor advertising, also called out-of-home advertising, along with
broadcasting advertising, is also media for the mass market. Outdoor

advertising includes billboards, points of sales indicators, transit advertising

and street furniture. It is now not only on the street but also in mobile
phones and on the Internet, very fast and efficient. Since outdoor advertising
can reach thousands of consumers, it is expensive.

To make the ideas more successful, advertiser thinks over the ways
of sharing them with the audience. He chooses the places with many
views. Specialist in advertising also considers competition in specific field
to avoid problems. Outdoor advertising has to be kept simple but bright,
visual with few intriguing words. Outdoor advertising is only a way to start
a conversation with a consumer, not the conversation itself.

Task 5. Think and say a) which kind of transport is more effective for transit
adpertising: airplane, train, car, bus, trolley-bus, tram b) which kind of street furniture
is most impactful: booths, kiosks, shelters for public transport. Give reasons.

Talk

Discussion of Outdoor Advertising

Task 6. Listen to the dialogue of two friends discussing ontdoor advertising for
a music concert and dramatise it.

Characters: Michael and his fellow mate Charles. Both are
students currently studying advertising.

Discussion of Outdoor Advertising
—Hello. Listen, Michael, did you see outdoor advertisement at the
bus shelter near our house?

— I’'m sorry to say, but I didn’t.

— It’s a pity. It is colourful. The tour of the famous pianist.

— There are only few words, but they tell a lot.

— Yes, they are. And the music program is going to be wonderful
during the whole evening. Liszt, Chopin, Rachmaninov.

—Will you join me at the concert?

—Yes, I shall.

—Splendid. I’ll buy the tickets.
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Task 7. Discuss the problems of ontdoor advertising according to plan: a) definition
b) forms c) the ways of making it successful.
Writing

Providing Additional Information on Outdoor Advertising
Task 8. Find on the Internet and write additional information about outdoor
adpertising. Share your opinion in the classroom.
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UNIT 7
Product Placement Advertising. Covert Advertising

Vocabulary

Specific Words for Product Placement and Covert Advertising

Task 1. Learn words related to product placement and covert adyertising.

embedded marketing BcrpOeHHEI MAPKETHHT

In other words, product placement advertising is called embedded
marketing. Embedded marketing is synonymous to product placement
advertising.

increase, # yBeAHYCHUE

The increase in sales is due to advertising. We are seeing an increase
in sales every year.

increase (increased, increased, increasing), increases, »
1 yBeAnauBate 2 Bo3pacrarsb

Awareness of products and services increases with advertising.
Advertising also increases sales.

manufacturer, 7 IPOU3BOAHTEAD

Manufacturers work with advertising companies. Manufacturers and
advertising companies usually conclude an agreement.

profit, » mpubeAb

Advertising provides profit for manufacturers. Advertising also
provides profit for itself.

profitable (more profitable, most profitable) , 2 1 penradeAbnbrit
2 BBITOAHBIN 3 AOXOAHEII 4 IPUOBIABHBII

Covert advertising is profitable. Product placement advertising is
even more profitable.

relationship, 7 1 cBa3p 2 oTHOIIICHHE 3 B3ANMOOTHOIIICHIC

Covert advertising develops the relationship between the consumer
and the market. It also provides relations between buyers and advertising
companies.

Reading

Product Placement and Covert Advertising

Task 2. Read the text and a) give definitions of product placement and covert
adpertising b) name the relationships of product placement and covert advertising with
marketing.

Product Placement and Covert Advertising

Under product placement we usually mean advertising technique
used in media for promotion of products by the companies. Product
placement is also determined as an embedded marketing. It is the
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transaction between manufacturers and advertising companies. They conclude
an agreement for product placement in films or shows. Business partners
hope that viewers will follow the preferences of products and services presented
in cinema by actors. Both partners receive benefit and profit.

Covert advertising also belongs to marketing tools. It is a tool of
marketing communication. Covert advertising develops relationships between
the consumers and marketing brands. It provides increase of sales by means
of communication. Covert advertising is used in videos, plays, shows, sports,
games. Now it is widely used for promotion of brands and products.

Task 3. Give examples of product placement and covert advertising.

Talk

Discussion of Product Placement and Covert Advertising

Task 4. Listen to the dialogue of two friends discussing the advantages of product

placement and covert advertising and dramatise it.
Characters: Michael and his fellow mate Joseph. Both are
students currently studying advertising.
Discussion of Product Placement and Covert Advertising
—Hello. Joseph, what’s your opinion about product placement and
covert advertising?
—Well, Michael, I think they are now widely used. Advertising is not
overt. It is subtle or covert, and I like it.
— Do actors in films or shows affect your choice?
— No, not much. I usually have my own opinion.
—In my opinion, both manufacturers and advertising
benefit from product placement and covert advertising, don’t they?
—Quite right. This is pretty profitable. And the income is quite
significant.
—1It’s interesting. I suggest investigating the problem.
—1I share your opinion.
Writing
Reports on Product Placement and Covert Advertising
Task 5. Prepare and submit reports on product placement and covert adyertising.
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